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“If you’re from out of town, this is where
you go. If you’re from (Cincinnati), this is

the neighborhood to be in.”? _ Alen Woods, Mortar
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ACTIVITY

Sense of Place Theory

Daniel Canter, psychologist
John Montgomery, urban designer



EMPLOYMENT AND UNEMPLWMENT

~kX11111

G283%  5255% BIGT%  G288%  7267%
mﬁkﬁﬁ
18.38%

r EREEE &
””fffffff

2807%  30.4%%  25.20%

NO GOMPARAbI.E I.DCAL CEN&U& TAKEN IN 1935
2%% NOT LISTED IN 1929

SENSE OF
PLACE

ACTIVITY

* Prohibition & national economic decline
disrupfts activities in the neighborhood

* Physical deterioration ensues

* Image of place unravels

Loss of Sense of Place, 1920s-2000s




1. How has the
organization of
commercial uses within

Overthe-Rhine changed
eyt since 19302

?

ACTIVITY ™

PHYSICAL
SETTING

2. Does the current
commercial
development strategy
follow historical
patterns?

B RESEARCH QUESTIONS s
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STUDY PERIODS
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Physical Data Across Time via Sanborn Maps



VINE 2292
1115 Beck The Wm & Bons Col 1221 Peoples Theater Amusement Co 1325 Heinz

trica od 1223 Farres Candy Co 1325 Peterso
1110 v nealrical goods 1224 Model ‘Laundry Co (The) 1325 Taulbe:
1117-9 Bchroder The J B Co 1225 Royal Malt Extract Co 1325 Tekulw
bullders’ hardware 1225 Cameron Ellzabeth
1119 Maguire Jog & Co woolens 1225 Cotton Chas n e ¢ Grand-
1120 Gordon Jullus dry gds 1225 Greeson Baxter 1328 Rappel
1121 Roeckers Herman H restaurant 1225 Kirby Juas 1327 Roth L
112% Boyle Minnie beguty parlor 1225 Markland_ Dora 1327 Hovis .
1125 Lachenmann Albert W birds 1226 Brandt Walter A millinery c27 Kitterl
1125 Enslein Arthur § vet surg 1227 Clause Addison B dry cleaner 1327 Lyons .
1126 Glossinger Edward R cigars 1227 Dorchef Geo 1327 Myers
1126 Garrison Walter : 1227 Duvall Othel 1327 Zitsche
1126 Gilbert Fred 1297 Hicks Anna 1229 Garfiel
1128 Harrell Wm 1227 Mulligan Robt L 1329 Apostol
1127 Italian Consulate 1227 Muan Margaret 1329 Frankli
1127 Fifth Third Union Trust Co 1228 Schneider Clarence electric sup- 1429 Niemar
1129 (flat 1) Schumacher Jos J plies - 135 g;li'ﬂﬂﬂ
1129 (flat 2) Kramer John F 1228 Hanover Building T IEI‘ ;
1129 (fat 3) Arzhelmer Jeannette 1223 Bezenah Kugene 1230 %‘,YHETF
1129 (flat 4) Borgerding Ethel 1228 Murphy Wm 1391 Suder .
1133 Esberger Bros jewelers 1220 Klefer Cerolina restaurant 1 w '
1133 Barry Martha 1229 Cunningham Harry 332 BecKm:
1133 Beechman Emma 1229 Elmore Jobn F 1332 Busch
1133 Gelger Frank F 1229 Pummill Pearl mfrs
1133 Morel Isabelle 1229 Tackett Luther 1332 tIJ{nmnls
sec Western Bank & Trust Co 1280 E"j"dfa Emﬁ;’!‘;ﬂ Shade Ad- iggg ﬂ?:ﬂ!;“
uster
voe WEBEIEEH Bank & Trust Co 123% %ﬁ?nlsky Eih“ delicatessen }Egg Eg:t H
123 llams Margaret
o @ ¢ Foe Walter soft drinks 1232 Haller's Bird Store 1336 (flat 3)
Twelfth 1232 Adrian J Roy 1336 (flat 4)
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Activity Data Across Time via Williams’ Business Directories



Fun FUN DESTINATION RUN BAR/RESTAURANT
Run Department store Home goods Groceries Bar

. Destination Fashion DIY/hardware Convenience store Café

. Bar/Restaurant Leisure goods Electronics Specialty foods Restaurant
Entertainment Jewelry/luxury goods Furnishing Personal care Night club
Wholesale Art and antiques Books Drugstore Billiards

. Auto-oriented Gifts/novelty items Services
Industrial Pawn shop Barber/salon

Table 1. Categories for goods and services used to organize the retail businesses. Other categories used by
this study are self-evident.

. Parking/Garage

Commercial Categories Types within Retail Categories

Commercial/Retail Categories



COMMERCIAL USES BY TYPE

OVER-THE-RHINE, 1930
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Commercial Landscape in 1930

B FINDINGS s



PROMINENT CORNER, SHOWING THE MIAMI CANAL
CINCINNATI, OHIO, No. 14.
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COMMERCIAL USES BY TYPE
OVER-THE-RHINE, 1993
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Commercial Landscape in 1993
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Kroger grocery store at 1410 Vine Street, ¢. 2002 . Emery Audiiforium maintains in use since 1911, closes around 1998
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1961 Commercial

1930 Commercial
Composition
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Composition
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Square Footage Allocations per Year by Commercial Use Category
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1. How has the organization of commercial uses within Over-
the-Rhine changed since 19307

Current patterns make partial use of historically driven
backbones: Vine Street and Main Street

Dominance of uses in one part of the neighborhood
(Concentrated reactivation)

Wants are offered more than needs
Bars/restaurants are clustered rather than spread

Commercial uses can be found in spaces previously
non-commercial

CONCLUSIONS



2. Does the current commercial development strategy follow
histforical patterns?

Culturally acknowledged uses have maintained

New east-west connection between commercial
districts and Washington Park

Commerce is driving population, rather than people
driving commerce

Lack of opportunities to build wealth/participate in a
consistent or growing economy

CONCLUSIONS



e |Increase “destination,” “run,” and “fun”

businesses
* Increase industrial opportunities to balance
consumption with production
-maker movement, fashion, distribution

* Establish rootedness - value long-standing
residents

» Extend the north-south corridors to full length
* Motivate a corridor along McMicken Ave.
* Include people in the process of expanding

OTR’s sense of place (physical, activities,
imagery)

I———  RECOMMENDATIONS s



